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What is brand “voice”? Brand voice is: how we use language to convey 
Banner’s purpose and intentions, stand out in the 
marketplace, and make a meaningful connection 
with our audiences (in particular, Sofia). 
àè�òé÷èñ�÷ëìñî�òé�ùòìæè�äö�öëäóìñê�÷ëè�÷òñäïì÷ü�òé�òøõ�ðèööäêèö�äñç�æòñ÷èñ÷��Êñç�ì÷�çòèö��
Ëø÷��ì÷�äïöò�öëäóèö�÷ëè�öøåö÷äñæè�òé�úëä÷�úè�öäü�äñç�úõì÷è�

Ýäîèñ�äïï�÷òêè÷ëèõ��åõäñç�ùòìæè�ìö�úëä÷�úè�æëòòöè�÷ò�æòððøñìæä÷è�äñç�ëòú�úè�
æòððøñìæä÷è�ì÷�

Ëõäñç�ùòìæè�ìö�÷ëè�æòøñ÷èõóäõ÷�÷ò�ò÷ëèõ�ìðóòõ÷äñ÷�åõäñç�æòðóòñèñ÷ö�öøæë�äö�ùìöøäï�
ìçèñ÷ì÷ü��Ò÷�ìö�ä�óòúèõéøï�÷òòï�éòõ�öëäóìñê�÷ëè�Ëäññèõ�åõäñç�èûóèõìèñæè�

ÍèĤñìñê�Ëõäñç�ēßòìæèĔ

Brand Guidelines

|  FULL VOICE AND WRITING GUIDELINES  |

Òñ�÷ëè�éòïïòúìñê�óäêèö��üòø�úìïï�Ĥñç�äñ�òùèõùìèú�òé�òøõ�Ëäññèõ�åõäñç�ùòìæè��äïòñê�úì÷ë�êøìçìñê�
principles and best practices. For full guidelines, please see our Banner Brand Voice and Writing 
Guide, which provides detailed insight and instruction for putting our brand voice to work. (link)
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Giving voice to 
our strategy

On page 7 of these guidelines, we introduced the 
key components of the Banner brand strategy. 
Just as with the visual elements covered in these 
guidelines, we use our brand voice to bring our 
strategy to life.
Ñòú�úè�øöè�ïäñêøäêè�ìö�äñ�ìðóòõ÷äñ÷�úäü�÷ò�õèĥèæ÷�òøõ�ùäïøèö�äñç�ïè÷�÷ëè�úòõïç�îñòú
÷ëä÷�òøõ�Öìööìòñ�ìö�÷ò�ðäîè�ëèäï÷ë�æäõè�èäöìèõ�öò�ïìéè�æäñ�åè�åè÷÷èõ��Üòðè÷ìðèö�úè�øöè�
÷ëè�öóèæìĤæ�úòõçö��ēÖäîìñê�ëèäï÷ëæäõè�èäöìèõ��öò�ïìéè�æäñ�åè�åè÷÷èõ�Ĕ�Ëø÷��ìñ�èùèõü÷ëìñê 
úè�öäü�äñç�úõì÷è��úè�ö÷äü�÷õøè�÷ò�÷ëè�ìñ÷èñ÷ìòñ�òé�÷ëìö�Öìööìòñ�

àì÷ë�òøõ�ùòìæè��úè�øöè�ïäñêøäêè�÷ò�ðäîè�ä�æòññèæ÷ìòñ�úì÷ë�òøõ�æøö÷òðèõö�£�úì÷ë�
ÜòĤä�äñç�ëèõ�éäðìïü��Ò÷đö�ëòú�úè�çèðòñö÷õä÷è�òøõ�òúñ�åõäñç�óèõöòñäïì÷ü��åü�æòñùèüìñê�
ìñéòõðä÷ìòñ�äñç�òģèõìñê�óèõöóèæ÷ìùè�ìñ�÷ëè�úäü�ä�Wise Guide�úòøïç��Êñç�£�åò÷ë�ìñ�úëä÷�
úè�öäü�äñç�ëòú�úè�öäü�ì÷�£�úè�õèĥèæ÷�òøõ�åõäñç�ä÷÷õìåø÷èö�òé�Üìðóïè��Ìïèäõ��Ýõøö÷èç��
Þñçèõö÷äñçìñê�äñç�Ïøïï�òé�Ñèäõ÷�

Øøõ�Ëõäñç�Ü÷òõü

Brand Guidelines
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Our Voice Framework: 
The components of 
our voice

Ýëè�Ëäññèõ�ßòìæè�Ïõäðèúòõî

The Banner Story

Voice Personality 
àëò�úè�äõè�

Voice Samples 
Ýëè�Ëäññèõ�ùòìæè�ìñ�äæ÷ìòñ

Voice Principles 
Ýëè�Ëäññèõ�úäü�òé�æòððøñìæä÷ìñê

Practices Practices Practices Practices Practices

Principle 1 Principle 2 Principle 3 Principle 4 Principle 5

Dos/Don’ts Dos/Don’ts Dos/Don’ts Dos/Don’ts Dos/Don’ts

Brand Guidelines



76 Banner Health

The Banner Story

Ýëè�Ëäññèõ�Ü÷òõü

The heart of it all: From easier to better.
Ëäññèõ�ìö�÷èïïìñê�ä�ö÷òõü�äåòø÷�ëèäï÷ë�æäõè�ì÷öèïé�£�äåòø÷�ëòú�ì÷�æäñ�åè�ðäçè�èäöìèõ 
öò�÷ëä÷�ïìéè�æäñ�åè�åè÷÷èõ��

Òñ�÷ëè�æòñ÷èñ÷�úè�æõèä÷è��úè�úìïï�ðäîè�öøõè�÷ëä÷�åò÷ë�óäõ÷ö�æòðè�÷ëõòøêë��Üòðè÷ìðèö
÷ëè�÷úò�úòõî�÷òêè÷ëèõ�ñä÷øõäïïü��Îäöìèõ�ìö��ôøì÷è�öìðóïü��åè÷÷èõ��Ëø÷��÷ëè�åè÷÷èõ�óäõ÷�òé�òøõ
ðèööäêè�äïöò�êòèö�ä�ïò÷�éøõ÷ëèõ��Ò÷đö�úëèõè�úè�æõèä÷è�÷õøè�äñç�ïäö÷ìñê�èðò÷ìòñäï�ìðóäæ÷�
Øøõ�æòððøñìæä÷ìòñö�öëòøïç�åò÷ë�õèĥèæ÷�äñ�èäöìèõ�úäü�÷ò�èñêäêè�úì÷ë�ëèäï÷ë�æäõè
äñç�÷èïï�ä�ö÷òõü�òé�äïï�÷ëè�÷ëìñêö�÷ëä÷�ēåè÷÷èõĔ�æäñ�ðèäñ�äö�ä�õèöøï÷�

Brand Guidelines
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Our Voice Personality

ßòìæè�Ùèõöòñäïì÷ü

Much like actual people, brands have personalities. 
They’re a reflection of our collective beliefs, 
commitments and intentions.
àè�ëäùè�çèĤñèç�÷ëè�Ëäññèõ�åõäñç�óèõöòñäïì÷ü�äö�ä�àìöè�Ðøìçè�£�öòðèòñè�úëò�ìö�
äïúäüö�÷ëèõè�÷ò�óõòùìçè�ìñéòõðä÷ìòñ��èûóèõ÷ìöè�äñç�öøóóòõ÷�÷ëõòøêëòø÷�÷ëè�ëèäï÷ë�æäõè�
èûóèõìèñæè��Ýëä÷�ìö��öòðèòñè�úëòöè�Öìööìòñ�ìö�÷ò�ðäîè�ëèäï÷ë�æäõè�èäöìèõ��öò�ïìéè�æäñ 
åè�åè÷÷èõ�

Øøõ�ùòìæè�ìö�òñè�òé�÷ëè�ðòö÷�ìðóòõ÷äñ÷�úäüö�úè�åõìñê�òøõ�óèõöòñäïì÷ü�÷ò�ïìéè��åò÷ë�ìñ�úëä÷�
úè�æëòòöè�÷ò�öäü�äñç�ëòú�úè�öäü�ì÷�

àëèñ�æõäé÷ìñê�òõ�õèùìèúìñê�ïäñêøäêè�æòñ÷èñ÷�¤úëè÷ëèõ�öóòîèñ�òõ�úõì÷÷èñ¥��úè�öëòøïç�äöî�
òøõöèïùèö��Òö�÷ëìö�úëä÷�ä�àìöè�Ðøìçè�úòøïç�öäü�äñç�ëòú�÷ëèü�úòøïç�öäü�ì÷�

Òñ�÷ëè�éòïïòúìñê�óäêèö��üòø�úìïï�Ĥñç�óõìñæìóïèö�äñç�óõäæ÷ìæèö�÷ò�ëèïó�ðäîè�öøõè�òøõ�æòñ÷èñ÷�
õèĥèæ÷ö�úëò�úè�äõè�äö�ä�åõäñç�

Brand Guidelines
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Our Voice Principles àè�ëäùè�çèĤñèç�ä�öè÷�òé�Ĥùè�Ëäññèõ�ßòìæè�Ùõìñæìóïèö�÷ëä÷�õèĥèæ÷�òøõ�åõäñç�ö÷õä÷èêü� 
Êïï�òé�òøõ�æòñ÷èñ÷�öëòøïç�çèðòñö÷õä÷è�÷ëèöè�óõìñæìóïèö��Ýëèü�úìïï�ëèïó�øö�èñöøõè�ä�ðòõè�
óòúèõéøï�äñç�æòñöìö÷èñ÷�ùòìæè�äæõòöö�òøõ�æòððøñìæä÷ìòñö�úëìïè�äïöò�äïïòúìñê�÷ëè�ĥèûìåìïì÷ü�
ñèèçèç�÷ò�æòððøñìæä÷è�ä�ïäõêè��ðøï÷ì¡éäæè÷èç�òõêäñìýä÷ìòñ�

Principle 1: Be clear

Principle 2: Be genuine

Principle 3: Be warm

Principle 4: Be in the supporting role

Principle 5: Be in context
Òñ�÷ëè�éòïïòúìñê�óäêèö��üòø�úìïï�Ĥñç�êøìçäñæè�éòõ�óø÷÷ìñê�÷ëèöè�óõìñæìóïèö�÷ò�úòõî�

ßòìæè�Ùõìñæìóïèö

Brand Guidelines
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Principle 1: Be clear The principle: 

Òé�úè�äõè�÷ò�ðäîè�ëèäï÷ë�æäõè�èäöìèõ��÷ëèñ�úè�ðøö÷�åè�æïèäõ�ìñ�äïï�úè�æòððøñìæä÷è��Ýëä÷�
ðèäñö�êè÷÷ìñê�ôøìæîïü�÷ò�÷ëè�ëèäõ÷�òé�÷ëè�ðä÷÷èõ�ìñ�èùèõü�öì÷øä÷ìòñ��Ò÷�ðèäñö�äççõèööìñê�
ìööøèö�çìõèæ÷ïü�äñç�ðè÷ëòçìæäïïü�¢�÷ëìñîìñê�÷ëèð�÷ëõòøêë�éõòð�ÜòĤäđö�óèõöóèæ÷ìùè�õä÷ëèõ�
÷ëäñ�éõòð�òøõ�òúñ��àè�ìñùì÷è�ëèõ�ìñ÷ò�÷ëè�ðä÷èõìäï��çèðòñö÷õä÷ìñê�ëòú�öëè�äñç�ëèõ�éäðìïü�
æäñ�ðäîè�÷ëè�ðòö÷�òé�úëä÷�Ëäññèõ�ëäö�÷ò�òģèõ�

Practices that support the principle:

àì÷ë�òøõ�æòñ÷èñ÷��úè�

 · Îûóïäìñ�÷ëòõòøêëïü�åø÷�öøææìñæ÷ïü

 · Ùõìòõì÷ìýè�úëä÷�ÜòĤä�ðòö÷�ñèèçö�÷ò�îñòú��äñç�úëèñ

 · Öäîè�ä�çìõèæ÷�ïìñî�éõòð�ìñéòõðä÷ìòñ�÷ò�äæ÷ìòñ

 · Ü÷äü�éòæøöèç�äåòø÷�úëä÷�úè�óõèöèñ÷�äñç�öëòú�úëü�ì÷�ðä÷÷èõö

 · Êïúäüö�èûóïäìñ�ñèèçèç�åäæîêõòøñç�äñç�ïìñî�÷ò�úëä÷�æòðèö�ñèû÷

ßòìæè�Ùõìñæìóïèö

Brand Guidelines
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Principle 1: Be clear Do:

 · Ðè÷�÷ò�÷ëè�óòìñ÷

 · Þöè�öìðóïè�÷èõðö

 · Ëè�÷ëòõòøêë��êìùè�æòðóïè÷è�ìñéò

 · Îö÷äåïìöë�ä�ïòêìæäï�öèôøèñæè

 · Ýäîè�÷ìðè�÷ò�èûóïäìñ

 · Òçèñ÷ìéü�ñèû÷�ö÷èóö�÷ò�åè�÷äîèñ

Don’t:

 · Ëøõü�÷ëè�ëèäçïìñè

 · Ëè�ùäêøè�òõ�ìðóõèæìöè

 · Ðìùè�øññèæèööäõü�çè÷äìïö

 · Ùõèöèñ÷�ìñéò�òø÷�òé�æòñ÷èû÷

 · Êööøðè�÷ëä÷�ÜòĤä�äïõèäçü�îñòúö

 · Ïòõêè÷�÷ò�æòððøñìæä÷è�÷ëè 
éòïïòú�øó

ßòìæè�Ùõìñæìóïèö

Brand Guidelines
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Principle 2: Be genuine The principle: 

Ñèäï÷ë�æäõè�ìö�çìģèõèñ÷�÷ëäñ�ò÷ëèõ�óõòçøæ÷ö�äñç�öèõùìæèö��Ò÷�õèóõèöèñ÷ö�òñè�òé�÷ëè�ðòö÷�
ìðóòõ÷äñ÷�çèæìöìòñ�äõèäö�éòõ�äñ�ìñçìùìçøäï�òõ�éäðìïü��Ò÷�æòðåìñèö�åò÷ë�äöóìõä÷ìòñ�äñç�
êõäùì÷ü��Ýëä÷đö�úëü�úëèñ�úè�èñêäêè�úì÷ë�ÜòĤä��úè�îèèó�÷ëìñêö�êèñøìñè�äñç�õèäï��àè�
äõè�óòöì÷ìùè�äñç�èñæòøõäêìñê�åø÷�äïöò�ðäîè�öøõè�÷ò�ö÷äü�êõòøñçèç��Ýëèõèđö�ñò�óïäæè�éòõ�
ðäõîè÷ìñê�Đëüóèđ�ìñ�òøõ�åøöìñèöö��òñïü�äø÷ëèñ÷ìæ�èñêäêèðèñ÷�

Practices that support the principle:

àì÷ë�òøõ�æòñ÷èñ÷��úè�

 · Êæîñòúïèçêè�äñç�èäöè�òåö÷äæïèö�äñç�æëäïïèñêèö

 · Ìòñùèü�ä�åäïäñæèç�öèñöè�òé�òó÷ìðìöð

 · Êõè�æäõèéøï�ñò÷�÷ò�èûäêêèõä÷è�òõ�äçç�øññèæèööäõü�çõäðä

 · Ïìñç�úäüö�÷ò�èûóõèöö�úëä÷đö�çìģèõèñ÷�äåòø÷�Ëäññèõ�ìñ�öøåö÷äñæè�äñç�ö÷üïè

 · Îäõñ�÷õøö÷�äñç�ìñö÷ìïï�æòñĤçèñæè�åü�öëäõìñê�÷ëìñêö�äö�÷ëèü�äõè

ßòìæè�Ùõìñæìóïèö

Brand Guidelines
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Do:

 · Þöè�èùèõüçäü�ïäñêøäêè

 · Üëòú�÷ëä÷�úè�æäõè

 · Üóèäî�÷ò�èðò÷ìòñö�äñç�ìñ÷èïïèæ÷

 · Ëøìïç�ìñ÷èõèö÷�ìñ÷ò�÷ëè�ðä÷èõìäï

 · Êæîñòúïèçêè�úëä÷�ÜòĤä�ìö�ïìîèïü�÷ò�åè�
éèèïìñê

Don’t:

 · Üóèäî�ēçòúñĔ�÷ò�ÜòĤä

 · Ëè�òùèõïü�öèñ÷ìðèñ÷äï

 · Ïòõêè÷�÷ò�åäïäñæè�éäæ÷�äñç�éèèïìñê

 · Þöè�ëüóèõåòïè�òõ�åè�çõäðä÷ìæ

 · Ûèöòõ÷�÷ò�æïìæëŻ�£�òõ�åè�
óõèöøðó÷øòøö

Principle 2: Be genuine

ßòìæè�Ùõìñæìóïèö

Brand Guidelines
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Principle 3: Be warm The principle: 

àè�úõì÷è�äñç�÷äïî�ëøðäñ�÷ò�ëøðäñ��Îùèñ�úëèñ�úèđõè�öëäõìñê�æïìñìæäï�èûóèõ÷ìöè�òõ�÷èæëñìæäï�
ìñéòõðä÷ìòñ��úè�õèðèðåèõ�÷ëä÷�÷ëèõèđö�ä�õèäï�óèõöòñ�ä÷�÷ëè�õèæèìùìñê�èñç��Îöóèæìäïïü�äö�
ëèäï÷ë�æäõè�åèæòðèö�ðòõè�çìêì÷äïïü�èñäåïèç��úè�Ĥñç�úäüö�÷ò�èñöøõè�÷ëä÷�÷ëè�óèõöòñäï�
èïèðèñ÷�æòðèö�÷ëõòøêë��àè�îñòú�÷ëä÷�ëèäï÷ë�æäõè�æäñ�õäìöè�åìê�ôøèö÷ìòñö�äñç�ä�õäñêè�òé�
èðò÷ìòñ�¢�äñç�úè�úäñ÷�÷ò�åè�ä�ö÷èäçü��õèäööøõìñê�óõèöèñæè�

Practices that support the principle:

àì÷ë�òøõ�æòñ÷èñ÷��úè�

 · Íèðòñö÷õä÷è�ëøðäñ�úäõð÷ë��ñò÷�æòõóòõä÷è�æòòïñèöö

 · Þöè�õèäï��èùèõüçäü�ïäñêøäêè�úëèõèùèõ�óòööìåïè

 · Êïúäüö�õèðäìñ�õèöóèæ÷éøï�äñç�óõòéèööìòñäï

 · Êæîñòúïèçêè�÷ëè�èðò÷ìòñäï�äö�úèïï�äö�óõäæ÷ìæäï�ìðóïìæä÷ìòñö

 · Òñöóìõè�äñç�èñêäêè�ÜòĤä�äñç�éäðìïü�÷ò�óøõöøè�÷ëèìõ�åèö÷�ëèäï÷ë

ßòìæè�Ùõìñæìóïèö
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Do:

 · Ëè�éõìèñçïü

 · Ûèïä÷è�ìñ�ä�ëøðäñ�úäü

 · Üòøñç�ïìîè�ä�õèäï�óèõöòñ

 · Ïì÷�÷òñè�÷ò�æëäññèï��è�ê���öòæìäï�ðèçìä�
æäñ�åè�ðòõè�ìñéòõðäï

 · Ü÷õìîè�äñ�øóåèä÷�÷òñè

Don’t:

 · Ëè�òùèõïü�éäðìïìäõ

 · Ïòõéèì÷�òøõ�èûóèõ÷�óòöì÷ìòñ

 · Þöè�øññèæèööäõü�ðèçìæäï�íäõêòñ

 · Ïòõêè÷�÷ò�îèèó�ì÷�óõòéèööìòñäï�
õèêäõçïèöö�òé�æëäññèï

 · Ëè�êïìå��èöóèæìäïïü�úëèñ�äççõèööìñê�
öèõìòøö�ëèäï÷ë�ìööøèö�

Principle 3: Be warm

ßòìæè�Ùõìñæìóïèö
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Principle 4: Be in the 
supporting role

The principle: 

Ëäññèõ�ìö�ñò÷�÷ëè�óòìñ÷��ÜòĤä�ìö��Ê÷�÷ìðèö��öëè�öìðóïü�ñèèçö�÷ëè�éäæ÷ö�öò�÷ëä÷�öëè�æäñ�
çèæìçè��Ê÷�ò÷ëèõö��öëè�ñèèçö�ä�åì÷�ðòõè�êøìçäñæè�÷ò�ðäîè�öèñöè�òé�æòðóïèû�öì÷øä÷ìòñö��
Ëø÷��äïúäüö��öëè�öëòøïç�éèèï�÷ëä÷�÷ëìö�õèïä÷ìòñöëìó�ìö�äåòø÷�ëèõ��ñò÷�äåòø÷�øö��àèđõè�ñò÷�íøö÷�
ëèõè�éòõ�ëèõ��úèđõè�ëèõè�åèæäøöè�òé�ëèõ��Ëäññèõ�èûìö÷ö�åèæäøöè�ÜòĤä�ñèèçö�ä�Ëäññèõ� 
äñç�úè�æõäé÷�äïï�æòððøñìæä÷ìòñö�÷ò�äççõèöö�÷ëä÷�ñèèç�

Practices that support the principle:

àì÷ë�òøõ�æòñ÷èñ÷��úè�

 · Ïõäðè�æòñ÷èñ÷�åäöèç�òñ�úëä÷�ÜòĤä�ñèèçö�÷ò�îñòú

 · Ùõèöèñ÷�÷ëè�éäæ÷ö�åø÷�ïèäùè�÷ëè�çèæìçìñê�÷ò�ÜòĤä

 · Öäîè�öøõè�ÜòĤä�îñòúö�úëä÷�úè�óõòùìçè�äñç�ëòú�÷ò�äææèöö�ì÷

 · Ü÷äõ÷�úì÷ë�ÜòĤäđö�óòìñ÷�òé�ùìèú�äñç�óõèöèñ÷�ðä÷èõìäï�äææòõçìñêïü

 · Ïìñç�òóóòõ÷øñì÷ìèö�÷ò�ìñùì÷è�ìñóø÷¦óäõ÷ìæìóä÷ìòñ�õä÷ëèõ�÷ëäñ�íøö÷�óõèöèñ÷ìñê�ìñéò

ßòìæè�Ùõìñæìóïèö
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Do:

 · Êççõèöö�ÜòĤä�çìõèæ÷ïü�úì÷ë�ēüòøĔ

 · Êöî�ôøèö÷ìòñö�äñç�êìùè�äñöúèõö

 · Ùõòùìçè�òó÷ìòñö�úëèõè�óòööìåïè

 · Õèäùè�çèæìöìòñö�÷ò�ÜòĤä

 · Ùõèöèñ÷�äïï�õèïèùäñ÷�æòñöìçèõä÷ìòñö

 · Ñìêëïìêë÷�÷õäçè¡òģö��ìñæïøçìñê�óõòö�äñç�
æòñö

Don’t:

 · Îûóïäìñ�ÜòĤä�÷ò�ëèõöèïé

 · Ûèïü�òñïü�òñ�çèæïäõä÷ìùè�ö÷ä÷èðèñ÷ö

 · Ëè�äéõäìç�÷ò�óõòùìçè�èûóèõ÷�êøìçäñæè

 · Ùõèöøðè�÷ò�îñòú�úëä÷�öëèđïï�æëòòöè

 · Ëè�äéõäìç�÷ò�ëäùè�ä�óòìñ÷�òé�ùìèú

 · Øùèõ¡öìðóïìéü�òó÷ìòñö�äñç�æëòìæèö

Principle 4: Be in the 
supporting role

ßòìæè�Ùõìñæìóïèö
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Principle 5: 
Be in context

The principle:  

Ñèäï÷ë�æäõè�ìö�äñ�èööèñ÷ìäï�óäõ÷�òé�ïìùìñê�úèïï�äñç�éøïïü��Ëèìñê�äñ�ìðóòõ÷äñ÷�óäõ÷�òé�ÜòĤäđö�ïìéè�
ðèäñö�÷ëä÷�úè�öèèî�÷ò�øñçèõö÷äñç�÷ëä÷�ïìéè�äñç�öóèäî�÷ò�ì÷�äö�óõòçøæ÷ìùèïü�äö�óòööìåïè� 
àè�îñòú�÷ëä÷�Ëäññèõ�ìö�íøö÷�òñè�òé�÷ëè�ðäñü�õèïä÷ìòñöëìóö�÷ëä÷�ÜòĤä�ìö�ðäñäêìñê��Üò��úè�
öèèî�÷ò�ðäûìðìýè�òøõ�õèïèùäñæè�÷ò�ëèõ�£�åèìñê�ùèõü�óõèöèñ÷�úëèõè�äñç�úëèñ�ì÷�æòøñ÷ö��
äñç�÷äîìñê�òåö÷äæïèö�¤äñç�èùèñ�òøõöèïùèö¥�òø÷�òé�÷ëè�úäü�úëèõèùèõ�úè�æäñ�

Practices that support the principle:

àì÷ë�òøõ�æòñ÷èñ÷��úè�

 · Îûóïäìñ�ñò÷�íøö÷�úëä÷�úè�çò��åø÷�äïöò�úëü�ì÷�ðä÷÷èõö�÷ò�ÜòĤä

 · Ùõèöèñ÷�ìñéòõðä÷ìòñ�åäöèç�òñ�ëòú�ì÷�æòññèæ÷ö�÷ò�õèäï�ïìéè

 · Ûèéõäìñ�éõòð�æòððøñìæä÷ìñê�öòïèïü�÷ò�óõòðò÷è�òøõöèïùèö

 · Üìêñäï�ëòú�òøõ�ìññòùä÷ìòñö¦ìðóõòùèðèñ÷ö�åèñèĤ÷�ÜòĤä

 · Òñ÷õòçøæè�ñèú�úäüö�÷ëä÷�úè�æäñ�ëäùè�ä�óòöì÷ìùè�ìðóäæ÷�éòõ�ÜòĤä

ßòìæè�Ùõìñæìóïèö
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Do:

 · Êççõèöö�ëèäï÷ë�ìñ�äïï�ì÷ö�äöóèæ÷ö

 · Ëè�æòñöìçèõä÷è�òé�ÜòĤäđö�÷ìðè

 · Üëòú�ëòú�ðøæë�úè�æäñ�çò

 · Ìòññèæ÷�ëèäï÷ë�÷ò�÷ëè�õèö÷�òé�ïìéè

 · Ñìêëïìêë÷�úëä÷đö�ùäïøäåïè�äåòø÷�øö

 · Ñìêëïìêë÷�ëòú�úè�äïúäüö�äçùäñæè

Don’t:

 · Õìðì÷�ëèäï÷ë�÷ò�÷õèä÷ìñê�ìïïñèöö

 · Ýäîè�øó�÷òò�ðøæë�öóäæè

 · Üøêêèö÷�÷ëä÷�úè�æäñ�çò�ì÷�äïï

 · Ùõèöèñ÷�ëèäï÷ë�ìñ�ä�ùäæøøð

 · Ëè�åòäö÷éøï�òõ�öèïé¡öèõùìñê

 · Ïòõêè÷�÷ò�æòññèæ÷�ìññòùä÷ìòñ�÷ò�ëòú�ì÷�
ëèïóö�ÜòĤä

Principle 5: 
Be in context

ßòìæè�Ùõìñæìóïèö
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ßòìæè�Îûäðóïèö

Before:

Headline: 
Íìäåè÷èö���×ø÷õì÷ìòñ�Îçøæä÷ìòñ�

Body:�Ëäññèõ�Öèçìæäï�Ðõòøó�òģèõö�äñ�
äïï¡ìñæïøöìùè�çìäåè÷èö�èçøæä÷ìòñ�äñç�
ðäñäêèðèñ÷�óõòêõäð�÷ëä÷�ìö�÷äìïòõèç�
÷ò�üòøõ�ìñçìùìçøäï�ñèèçö��Øøõ�óõòêõäð�ìö�
õèæòêñìýèç�åü�÷ëè�Êðèõìæäñ�Íìäåè÷èö�
Êööòæìä÷ìòñ�äñç�ìö�Öèçìæäõè¡äóóõòùèç�

After:

Headline:�Õèäõñ�Êåòø÷�Íìäåè÷èö���
×ø÷õì÷ìòñ

Body:�Ëäññèõ�Öèçìæäï�Ðõòøó�ìñùì÷èö�
üòø�÷ò�óäõ÷ìæìóä÷è�ìñ�òøõ�äïï¡ìñæïøöìùè�
çìäåè÷èö�èçøæä÷ìòñ�äñç�ðäñäêèðèñ÷�
óõòêõäð��Ò÷đö�õèæòêñìýèç�åü�÷ëè�
Êðèõìæäñ�Íìäåè÷èö�Êööòæìä÷ìòñ�äñç�ìö�
Öèçìæäõè¡äóóõòùèç�£�úëìïè�÷äìïòõèç�÷ò�
üòøõ�ìñçìùìçøäï�ñèèçö�

Explanation:

Ê�öïìêë÷�÷úèäî�÷ò�÷ëè�ëèäçïìñè�ðäìñ÷äìñö�÷ëè�æïäõì÷ü�òé�÷ëè�ðèööäêè�úëìïè�éèèïìñê�ä�åì÷�
ðòõè�çìõèæ÷�äñç�õèïèùäñ÷�÷ò�÷ëè�äøçìèñæè��Ìëäñêìñê�ēòģèõĔ�÷ò�ēìñùì÷èĔ�äççö�úäõð÷ë�÷ò�
÷ëè�ðèööäêè��Ýëè�æõèçèñ÷ìäï�ö÷ä÷èðèñ÷�ìö�åò÷ë�úäõðèç�øó�äñç�îèó÷�ìñ�æòñ÷èû÷�åü�åèìñê�
ìñ÷èêõä÷èç�úì÷ë�÷ëè�óèõöòñäïìýä÷ìòñ�óòìñ÷��

3ULQFLSOHV�UHƮHFWHG��&OHDU��:DUP��,Q�WKH�6XSSRUWLQJ�5ROH��,Q�&RQWH[W

Before/After Examples: 
Collateral

Brand Guidelines
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Before:

Headline:�Ýëè�õèïìèé�òé�îñòúìñê�üòøõ�
éäðìïü�ëäö�úëä÷�÷ëèü�ñèèç�

Subhead/Body:�Ýäîè�äçùäñ÷äêè�òé�
òóèñ�èñõòïïðèñ÷�äñç�êè÷�÷ëè�óèäæè�òé�
ðìñç�òé�îñòúìñê�üòø�äõè�æòùèõèç�

ßìöì÷�åäññèõëèäï÷ë�æòð�÷ò�ïèäõñ�ðòõè

After:

Headline:�Ëè�æòñĤçèñ÷�üòøõ�éäðìïü�ìö�
æòùèõèç�

Subhead/Body:�Üìêñ�øó�éòõ�ä�ëèäï÷ë�óïäñ�
çøõìñê�òóèñ�èñõòïïðèñ÷�äñç�îñòú�üòøõ�
éäðìïü�æäñ�êè÷�÷ëè�æäõè�÷ëèü�ñèèç��

Ïìñç�ä�úòõïç�òé�öøóóòõ÷ 
ä÷�åäññèõëèäï÷ë�æòð

Explanation:

Þöìñê�ä�ðòõè�äæ÷ìùè�ùòìæè�ëèïóö�äçç�æïäõì÷ü�÷ò�÷ëè�ðèööäêè�äñç�õèìñéòõæèö�÷ëè�ëìêëèõ¡
òõçèõ�åèñèĤ÷�òé�æòñĤçèñæè�äñç�óèäæè�òé�ðìñç��Ìïäõì÷ü�ìö�äïöò�èñëäñæèç�åü�ôøìæîïü�çèĤñìñê�
úëä÷�òóèñ�èñõòïïðèñ÷�ìö��àè�÷ëèñ�æòññèæ÷�÷ëìö�÷ò�èðò÷ìòñäï�ëøðäñ�òø÷æòðèö��Îùèñ�÷ëè�
æäïï�÷ò�äæ÷ìòñ�åèæòðèö�äñ�òóóòõ÷øñì÷ü�÷ò�äçç�öòðè�èðò÷ìùè�ìðóäæ÷��

3ULQFLSOHV�UHƮHFWHG��&OHDU��:DUP��,Q�WKH�6XSSRUWLQJ�5ROH��,Q�&RQWH[W

Before/After Examples: 
Print/Newspaper 
& Magazine

ßòìæè�Îûäðóïèö
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Before:

Ïòòç�ìö�ä�éøñçäðèñ÷äï�äöóèæ÷�òé�òøõ�
åèìñê��åø÷�ì÷�÷èñçö�÷ò�óïäü�ä�ïäõêè�õòïè�ìñ�
ò÷ëèõ�ðäíòõ�óäõ÷ö�òé�òøõ�ïìéè��ìñæïøçìñê�
åìõ÷ëçäüö��ëòïìçäüö�äñç�÷ëèìõ�äööòæìä÷èç�
æèïèåõä÷ìòñö��Ò÷�ìö�èäöü�÷ò�òùèõìñçøïêè�
çøõìñê�÷ëèöè�úòñçèõéøï�÷ìðèö��öò�ëèõè�
äõè�öòðè�÷ìóö�÷ò�ëèïó�üòø�æòñ÷õòï�üòøõ�
ìñ÷äîè�çøõìñê�÷ëèöè�éèö÷ìùì÷ìèö��

After:

Ïòòç�ìö�éøñçäðèñ÷äï�÷ò�úëò�úè�äõè��
Ýëä÷�ìñæïøçèö�ëòú�úè�æèïèåõä÷è�£�éõòð�
åìõ÷ëçäüö�÷ò�ëòïìçäüö�÷ò�ò÷ëèõ�öóèæìäï�
òææäöìòñö��Îä÷ìñê�ìö�ä�åìê�óäõ÷�òé�÷ëè�éøñ��
äñç�úè�ëäùè�öòðè�÷ìóö�÷ò�ëèïó�üòø�èñíòü�
úëìïè�èñöøõìñê�üòø�ö÷äü�òñ�÷õäæî�úì÷ë�
üòøõ�ëèäï÷ë�

Explanation:

Ëü�åèìñê�ä�ïì÷÷ïè�ïèöö�óëìïòöòóëìæäï�ìñ�òøõ�óëõäöìñê��úè�æäñ�ö÷ìïï�ðäîè�÷ëè�èööèñ÷ìäï�óòìñ÷�
úëìïè�îèèóìñê�÷ëìñêö�õèäï�äñç�óõòùìçìñê�ä�ðòõè�êèñøìñè�ïèäç¡ìñ�÷ò�÷ëè�ðä÷èõìäï��àè�
çèðòñö÷õä÷è�õèïèùäñæè�åü�ôøìæîïü�æòññèæ÷ìñê�÷ò�åò÷ë�÷ëè�óõäæ÷ìæäï�äñç�èðò÷ìòñäï�æòñ÷èû÷��
àèđõè�äïöò�äåïè�÷ò�öëòõ÷èñ�÷ëè�æòñ÷èñ÷�ä�åì÷��úëìæë�ðäîèö�÷ëè�êìö÷�ðòõè�æïèäõ��

3ULQFLSOHV�UHƮHFWHG��&OHDU��*HQXLQH��,Q�WKH�6XSSRUWLQJ�5ROH��,Q�&RQWH[W

Before/After Examples: 
Social Media

ßòìæè�Îûäðóïèö
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Before:

Title:�àëä÷�âòø�×èèç�÷ò�Ùõèóäõè�éòõ�
Øóèñ�Îñõòïïðèñ÷

Body:�Ïòõ�ðäñü��ëèäï÷ë�ìñöøõäñæè�æäñ�
æòñéøöè�äñç�éõøö÷õä÷è��åø÷�ì÷�çòèöñđ÷�
ëäùè�÷ò��Òñ�éäæ÷��úì÷ë�ä�ïì÷÷ïè�óõèó�úòõî��
òóèñ�èñõòïïðèñ÷�éòõ�ëèäï÷ë�ìñöøõäñæè�
æäñ�êò�òģ�úì÷ëòø÷�ä�ëì÷æë�

Explanation:

Ëèìñê�æïèäõ�ðèäñö�ö÷äõ÷ìñê�úì÷ë�ñò�äööøðó÷ìòñö��×ò÷�èùèõüòñè�úìïï�îñòú�èûäæ÷ïü�úëä÷�
ēòóèñ�èñõòïïðèñ÷Ĕ�ìö��öò�úè�ö÷äõ÷�åü�çèĤñìñê�ì÷��Ïõòð�÷ëä÷�æïèäõ�åäöìö��úè�÷ëèñ�åøìïç�øó�÷ò 
ä�öìðóïè�åø÷�ö÷õòñê�ö÷ä÷èðèñ÷�òé�åò÷ë�÷ëè�óõäæ÷ìæäï�äñç�èðò÷ìòñäï�åèñèĤ÷ö�

3ULQFLSOHV�UHƮHFWHG��&OHDU��,Q�WKH�6XSSRUWLQJ�5ROH��,Q�&RQWH[W

After:

Title:�Ùõèóäõìñê�éòõ�Ñèäï÷ë�Òñöøõäñæè�
Øóèñ�Îñõòïïðèñ÷

Body:�Øóèñ�èñõòïïðèñ÷�ìö�÷ëè�÷ìðè�
úëèñ�üòø�æäñ�æëòòöè�òõ�æòñ÷ìñøè�ä�
ëèäï÷ë�ìñöøõäñæè�óïäñ��àì÷ë�ä�ïì÷÷ïè�óõèó�
úòõî��üòø�æäñ�åè�æòñĤçèñ÷�üòøđùè�ðäçè�
÷ëè�õìêë÷�öèïèæ÷ìòñ�éòõ�üòøõ�éäðìïü�

Before/After Examples: 
Blog

ßòìæè�Îûäðóïèö
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Brand Resources
Ïòõ�äñü�ôøèö÷ìòñö�õèêäõçìñê�÷ëè�Ëäññèõ�Ñèäï÷ë�åõäñç��ì÷ö 
ìðóïèðèñ÷ä÷ìòñ��òõ�÷ëèöè�êøìçèïìñèö��óïèäöè�æòñ÷äæ÷�÷ëè 
åõäñç�÷èäð�

çèöìêñ±åäññèõëèäï÷ë�æòð
Banner Health 
") !�×��Ìèñ÷õäï�Êùèñøè��Üøì÷è�!&  
Ùëòèñìû��Êã�(% !"

Ýëìö�êøìçè�úäö�æõèä÷èç�åü�Ëäññèõ�ö�Ëõäñç�Îûóèõìèñæè�
÷èäð��úì÷ë�öøóóòõ÷�òé�Íìêì÷äï�Ëøöìñèöö�äñç�Ìòõóòõä÷è�
Ìòððøñìæä÷ìòñö

ā�" "!�Êïï�õìêë÷ö�õèöèõùèç
Ýëìö�êøìçè�ìö�æòñĤçèñ÷ìäï�äñç�óõòóõìè÷äõü�


